THE DRY TEXT CO.

BRAND KIT

06 INTERFACE AND MOTION

06 - THE PAGE

A notebook with a margin.

Paper down the middle, a red rule, and the notes written in the margin beside it.

LAYOUT

Page width

Side padding
Margin column
Column gap
The margin rule
Corner radius
Hairlines

Phone

THEDRYTEXTCO.IN

max 1240px

clamp(20px, 5vw, 64px)

clamp(200px, 22vw, 280px)

clamp(32px, 4.5vw, 64px)

1px, Margin pink, full height

4px buttons - 8px cards - 12px badges

1px Rule - 3px Ink under section heads

one column under 760px; the margin notes fold in under the text

THE CURSORS

A pencil everywhere, its eraser end over anything crossed out, a red
pen over the hire links. 32x32, hotspot at the tip. They are part of the
joke: the visitor is holding the pen too.
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06 - PARTS

he pieces the
pages are built from.

a card is a card. not everything is a card.

PART HOW IT IS MADE WHERE IT GOES

Button Ink fill, paper text, JetBrains Mono 14px, 17px / 22px padding, 4px radius. Primary actions. One per view.

Ghost button Same size, paper fill, 1px ink border. Secondary actions: Previous,
Back.

Pen link Kalam 700 red, wavy red underline 1.5px, 7px offset. The playful action: “Hire the
pen”.

Margin note Kalam 700 red 21px, rotated -1.5°, in the right-hand margin column. Our commentary. Never load-

bearing information.

Reader note The same slot, in Reader blue, with a dotted rule under it. What a visitor writes on our
page. Stored in their browser,
never ours.

Staff badge Sheet card, ink band, square photo, serif role, mono ID line, department tag, barcode. The team. Real job in the tag,
joke in the title.

Index and reader Alist of pieces on the left, the piece itself on the right, arrow keys to move. Any chapter with more than
five pieces.
Client logo The client’s own colours, no box, no grey-out, sized by visual weight rather than height. Proof, not decoration.
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06 - MOVEMENT

Nothing moves unless
it is showing an edit.

WHAT DURATION EASING HOW IT READS

The strike 0.52s cubic-bezier(.65, 0, .35, 1) Aline drawn left to right through a word, as if by hand.

The write-in 0.9s, 0.6s after the strike cubic-bezier(.2, .7, .2, 1) The pen word appears left to right, revealed through a clip, never
faded in.

The circle 0.7s, 1.55s in cubic-bezier(.65, 0, .35, 1) Drawn as one stroke around the word, slightly overshooting

where it started.

Page change 150ms out, 42@ms in, 568ms title reveal cubic-bezier(.2, .7, .2, 1)  The open page lifts and drops away, the next slides up, its
heading is wiped in.

Note inking 0.55s ease Margin notes fade and rise 6px as they scroll into view.

Client ticker 40s, endless linear Logos move left to right. Pauses on hover.

Dry mode measured, then glided cubic-bezier(.2, .7, .2, 1) Jokes evaporate, then everything left glides to its new position.
Nothing jumps.

THE RULE RESPECTING PEOPLE WHO DON'T WANT IT

Every animation on the site is a hand doing something: striking, writing, circling, When a visitor has reduced motion turned on, every animation is switched off and

ticking, turning a page. There is no sliding in for the sake of it, no parallax, no fade- everything appears in its final state. The opening sequence is skipped entirely.

ups on scroll except the notes inking in. If a movement cannot be explained as a Nothing is lost: the site is written to work still.

pen or a page, it does not belong.
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06 - DRY MODE

he whole brand, with
the jokes removed.

What it is. A switch in the top bar. On, and every red mark, handwritten note,
strike-through and joke heading evaporates; the layout then glides to close the
gaps, holding the line the reader was on. What is left is the same site, said plainly.

Why it exists. Some people arrive in a hurry, and some arrive to check whether a
funny agency can be serious. It answers both without an argument. It is also the
test every new piece of copy has to pass.

Building new sections. Anything that is a joke gets marked as such so it can leave.
Anything a client needs (a service, a price, a fact, a client’s name) never carries a
joke as its only wording. A visitor’s own notes stay in both modes: they are not ours
to switch off.

dry mode on. the jokes have left the building.

THEDRYTEXTCO.IN

ACCESSIBILITY, KEPT

° Focus ring: 2px red, 3px offset, on everything reachable by keyboard.

° The chapters and the mail readers work with arrow keys.
° Every photograph and logo has a text description.
° Colour is never the only signal: a strike-through is also grey, a current item is

also underlined.
° Reduced motion is honoured everywhere, including the opening.

META AND SHARING

Tab title
advertising, branding and websites from Ahmedabad

- The Dry Text Co. | Content, marketing,

Favicon - the caret, paper tile

Link preview - og-image.png, 1200x630
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