
THE DRY TEXT CO. · BRAND KIT 02 WORDMARK

02 · THE NAME

Two versions of
the same name.
The name is set, not drawn. The marks on it are the logo doing its job in public.

EDITED · THE LANDING PAGE

DRY · EVERYWHERE ELSE
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THE DRY TEXT CO. · BRAND KIT 02 WORDMARK

02 · WHICH ONE, WHEN

The edited one has
to earn its space.

USE THE EDITED WORDMARK

● On our own surfaces.
The website hero, deck covers, the studio’s own posts, printed cards.

● When it is at least 120 px / 40 mm wide.
Below that the handwriting turns to mush.

● On paper or a pale ground.
Never on red: the marks disappear into it.

USE THE DRY WORDMARK

● In client work.
Proposals, invoices, contracts, email signatures, anywhere the joke would be

in the way.

● Next to other logos.
Co-branding, sponsor rows, partner pages.

● Small, or in one colour.
Stamps, embroidery, engraving, a single-colour print run.

CLEAR SPACE

A margin equal to the height of the capital T on all four sides. The circle around

“Co.” and the handwriting both sit inside the artwork already, so use the file’s own

edges, not the letters, when you measure.

MINIMUM SIZE

Edited: 120 px wide on screen, 40 mm in print. Dry: 90 px wide on screen, 30 mm

in print.
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if it has to be explained, use the dry one.



THE DRY TEXT CO. · BRAND KIT 02 WORDMARK

02 · HOW IT IS BUILT

The marks are
measured, not sketched.
PART HOW IT IS MADE

The name Newsreader, weight 500, optical size 72, letter-spacing −0.03em, all on one line.

“Dry” The same setting, in grey #77767A, so the struck word recedes before the eye reaches the strike.

The strike A rounded bar in red, 6% of the type size thick (never under 3 px), running 5% past the word at each end, tilted −4°, crossing at 55% of the line box.

“Cheesy” Kalam Bold in red at 0.56 of the type size, centred over the struck word, tilted −5°, sitting just above the cap line.

The circle One hand-drawn stroke, 2.4 units on a 120×70 grid, stretched to 128% of the width and 122% of the height of “Co.”, so the loop is wider than it is tall

and does not close cleanly.

On screen The strike draws in 0.52 s, the handwriting is revealed over 0.9 s, the circle is drawn last, 1.55 s in. In that order, always: the edit has to look like it is

happening.

FILES

Assets/Wordmark/wordmark-edited.svg · .pdf · -4000.png

wordmark-dry.svg · .pdf · -4000.png · wordmark-dry-paper.svg

The SVGs carry real outlines, so they open anywhere with no font installed. The

PDFs are vector and print-ready. The PNGs are 4000 px wide on transparent.

DON’T

Retype the name in another typeface, or in Newsreader at another weight.

Strike a different word, or circle a different one.

Stack it over two lines.

Put the edited version on red, on a photo, or in one colour.
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