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READ ME

THE DRY TEXT CO.

The brand kit.

A content, marketing, advertising, branding and website agency from Ahmedabad.

Six documents and a folder of files.

Everything here is taken from the website as built, not from a moodboard. If the site and this
kit ever disagree, the site is wrong and should be corrected to match, or this kit should be

reissued. Nothing else is a source of truth.

The idea underneath all of it is a red pen on paper. The brand is a draft being edited in public:
the black layer says what is true, the red layer says what we think about it. Every piece of design
here is either paper, ink, or a mark made on top.

the jokes are in the red. the meaning is in the black.
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WHAT’S IN THE FOLDER

Six documents, five folders.

FILE WHAT IT HOLDS

01 Logo The caret mark: what it is, how to place it, what not to do.

02 Wordmark The two versions of the name, and when each one is used.

63 Colour Every colour on the site, with its job.

04 Type Four typefaces, the weights, and the size scale.

05 Voice How the writing sounds, and the words we never use.

06 Interface and motion Layout, components, movement, Dry mode, accessibility.
Assets/Logo The mark as SVG and PNG, on paper, on ink, on red, and on its own.
Assets/Wordmark Both wordmarks as SVG (real outlines), PDF and transparent PNG.
Assets/Colour tokens.css and tokens.json, ready to paste into a project.
Assets/Fonts The four typefaces, with their open licences.

Assets/Cursors The pencil, eraser and pen cursors as SVG.

Fonts. All four typefaces are open licence (SIL Open Font License). The licence text sits next to the files: keep it with them if you pass them on. They can be installed on any
machine, used in print, and embedded in PDFs at no cost.
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